
73% of families prefer to receive critical/urgent information from the school by email
81% prefer to receive general/non-urgent information from the school by email
95% prefer to receive information from the district by email

COMMUNICATIONS SURVEY

PARENT/CAREGIVER
FEEDBACK

Responses received: 1,081

SUMMARY

Email is the preferred communication channel for the majority of
families, for both urgent and non-urgent information from their
child’s school and the district

School/Principal’s newsletters are valued, especially for
information on upcoming events and activities

The school and district websites are not a main source of
information for families 

Social media is not relied on as a communications channel

Families want concise, accessible and up to date information
through trusted channels such as email

EMAIL

SCHOOL/PRINCIPAL’S NEWSLETTER
63% always read the schoolnewsletter
29% occasionally read it
8% never read it
Respondents are satisfied with the School/Principal’s newsletter and had very few suggestions for
what else they would like to see included. 46% stated no additional information was needed

WEBSITES
SCHOOL WEBSITE

66% of families occasionally visit 
20% never visit 
8% visit weekly
3% visit daily

DISTRICT WEBSITE
56% of families never visit 
40% visit occasionally 
2% visit weekly
1% visit daily

NEXT STEPS

For school and district websites, the most searched
information is: 

Calendar (for information on events, activities and
school closures)
Staff contact information
News and announcements
Bell schedule

68% of respondents felt information was easy to find
on school websites, 18% disagreed
38% of respondents felt information was easy to find
on the district website, 12% disagreed
Additional comments regarding school and district
websites highlighted the need for content to be
updated and improved navigation/layout 
32% of respondents provided additional feedback on
school communications: 17% felt it was good, 6%
would prefer more communication, and 6% would
like to receive information in the body of an email,
rather than as an attachment or website link
More than 67% don’t view the district’s social
media. Of those that do, most visit Instagram (21%)
and Facebook (20%), rather than X (4%) 
Families suggested more detailed and clearer
information about school events and activities should
be included on school websites and in newsletters

ADDITIONAL FEEDBACK & SUGGESTIONS

The district website has been reviewed and
updated since the survey took place in June
In the coming year, the district will undertake a
review of elementary school websites to help
simplify their structure and improve navigation,
especially for mobile devices
Secondary school websites will be reviewed the
following year
The district will look into a district-wide solution for
sending newsletters to families
The district will focus its social media
efforts on Facebook and Instagram
moving forwards


